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3 out of 5: find descriptions complicated and vague 

Problem 
www.cliomuseapp.com 

VISITORS 

MUSEUMS 

9 out of 10: need more explanations 

Engage                       Increase Visiting Rates 

Minimize Cost            Be Social 

VISITORS LEAVING TIRED,  

WHILE MUSEUMS MUST KEEP THEM 

COMING BACK TO GET FUNDED! 
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Definition 
www.cliomuseapp.com 

Tour guide application for 

museums and cultural 

institutions. 

It shares unique stories 

for selected artifacts. 
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Clio Muse for Museums - Cultural Institutions 

“A night at the Museum with Clio Muse” 



Customers - Revenue Streams 

CustomersExhibitors & their visitors all around the world 

(Europe, Asia, USA: the fastest growing cultural markets) 

 

 

 

Revenue Streams* Institutions that support cultural activities 

* Independent sponsorships from individuals or companies 

* Associations like “Museum’s friends” 

* Financing from the EU 

* Exhibitors - Museums 
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Competition - Unique Selling Prop. 
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Ανταγωνισμός 

Ανταγωνιστικά Πλεονεκτήματα 
* Δημιουργούμε κοινότητα 

* Αξιόπιστες πληροφορίες 

* Μοναδικές ιστορίες που προκύπτουν από δική μας  

   έρευνα στη βιβλιογραφία του Εκθέτη 

* Πολλαπλές ιστορίες για το ίδιο έκθεμα αυξάνουν επισκέψεις 

* Εργαλείο αξιολόγησης 

Πλατφόρμες 

Εφαρμογές 

Ξεναγοί 

Βιβλία - περιοδικά 

Audio guides 

VS Competitors 

Unique Selling Proposition 
* Creates community 

* Integrity of information 

* Unique stories derived from our own research               

through exhibitors’ databases 

* Multiple stories for same objects increase visits 

* Statistics & evaluation tool - efficiency 

VS 

Platforms 

Applications 

Physical tour guides 

Tour guide booklets 

Audio guides 
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Team 

DaphneBSc in Business 

Administration, 

Athens University of Economics 

and Business 

 

 

YiannisMSc in Electrical 

& Computer Engineering,  

 

University of Patras 

AndreasBSc in 

Conservation of Antiquities 

and Works of Art,  

TEI Athens 

 



@cliomuseapp 

hi@cliomuseapp.com 

www.cliomuseapp.com 

facebook.com/cliomuseapp 
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Thank you! 
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